
  
 

 
VODACOM CHOOSES EXPERIAN'S TALLYMAN SYSTEM TO MANAGE 

CUSTOMERS BEHIND ON THEIR BILLS 
 
Vodacom South Africa has chosen the Tallyman debt management and collection system from 
Experian®, the global information services company, to manage customers in arrears. 
 
Vodacom’s use of Experian’s debt management and collection system will enable it to 
minimise provisioning and bad-debt write offs. Initially Tallyman will be used to manage both 
high-usage accounts with large bills and those customers already in arrears.  
 
Having trialed a number of other collections systems, Vodacom South Africa selected 
Experian’s Tallyman system due to its ability to automate standard tasks, its customizable 
features and ease of integration with other customer management systems.  Vodacom had 
been using the collections module of its billing system but realised that the Tallyman system 
would enable it to adopt a more targeted and personalised approach to debt collection.   
 
Veran Kathan, Managing Executive for Credit and Risk at Vodacom, said:  "The South African 
mobile market is increasingly competitive. Tallyman will enable us to improve the way we 
interact with customers behind on their bills.  By treating them in a more thoughtful and 
personalised way we hope to be able to rehabilitate, retain and attract new customers who 
appreciate good service.” 
  
Experian’s Tallyman customer revenue management and collection system automates the 
collections process by consolidating all credit-related communications, including phone calls, 
emails, texts, letters and faxes between an organisation and its customers into a single 
database.  As such, Tallyman will now be the main source of information for Vodacom’s 
collections agents, providing accurate, up-to-the-minute data. 
 
Specifically, Tallyman will enable Vodacom to: 
 

• Segment customers in arrears in the same way that marketing departments can 
segment customers and prospects using Customer Relationship Management (CRM) 
systems. This will allow Vodacom to adopt a far more targeted and personalised 
approach to debt collection. For example, an established customer who usually settles 
bills on time will not be treated in the same way as a new customer who defaults on 
their very first payment.   

 
• Reduce operating costs through the automation of a large number of collections 

activities, such as the issue of standard reminders and freeing up collections staff to 
focus on higher value activities. In addition, Tallyman will be integrated with the Davox 
dialer used by Vodacom’s collections department and will automatically load all the 
information held about a customer onto the screen of the collector who receives the 
incoming call. 

 
• Adopt a more streamlined approach to customers by feeding information from Tallyman 

into Vodacom’s data warehouse which holds data from the billing system and other 
customer facing systems. This will mean that customers in arrears will not be offered 
other products or increased allowances. 



 
• Co-ordinate the activities of third parties such as DCAs who will also use Tallyman as 

their first point of action 
 
Brian Dewis, Managing Director of Experian's Tallyman business, said: “Operators around the 
world are looking for proven ways to improve customer service, reduce churn and increase 
revenues. Tallyman does all three and is easy to integrate with existing customer management 
systems.” 
 
Tallyman is designed for organisations that grant credit to consumers and that also provide 
consumer credit as part of their business model, such as financial organisations, retailers, 
utilities and communications companies.  
 
Experian’s Tallyman system is also being used by a number of other operators including 
SingTel and M1 in Singapore, Tata Teleservices (TTSL) in India, Maxis in Malaysia, AAPT in 
Australia. 
 
For further information on the press release please contact: 
  
Beatriz Sanjuán, Media Relations Experian Decision Analytics EMEA 
Tel: +34 617 390 451  Email: beatriz.sanjuan@experian-scorex.es 
 
 
About Experian 
Experian® is a global leader in providing information, analytical and marketing services to 
organisations and consumers to help manage the risk and reward of commercial and financial 
decisions. 
  
Combining its unique information tools and deep understanding of individuals, markets and 
economies, Experian partners with organisations around the world to establish and strengthen 
customer relationships and provide their businesses with competitive advantage. 
  
For consumers, Experian delivers critical information that enables them to make financial and 
purchasing decisions with greater control and confidence. Clients include organisations from 
financial services, retail and catalogue, telecommunications, utilities, media, insurance, 
automotive, leisure, e-commerce, manufacturing, property and government sectors. 
  
Experian Group Limited is listed on the London Stock Exchange (EXPN) and is a constituent of 
the FTSE 100 index. It has corporate headquarters in Dublin, Ireland, and operational 
headquarters in Costa Mesa, California and Nottingham, UK. Experian employs approximately 
15,500 people in 38 countries worldwide, supporting clients in over 65 countries around the 
world. Continuing sales for the year ended 31 March 2008 were $4,059m (£2,020m / €2,858m) 
  
For more information, visit the Group’s website on www.experiangroup.com. 
  
The word ‘Experian’ is a registered trademark in the EU and other countries and is 
owned by Experian Ltd. and/or its associated companies. 
 
About Experian Decision Analytics 
Decision Analytics is the international division of Experian specialized in providing credit risk 
and fraud management consulting services and products. Over more than 30 years, it has 
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developed its best practice analytical, consulting and product capabilities to support 
organisations to manage and optimise risk; prevent, detect and reduce fraud; meet regulatory 
obligations; and gain operational efficiencies throughout the customer relationship. With clients 
in more than 60 countries and offices in more than 30, the decision Analytics Division of 
Experian delivers experience and expertise developed from working with national and 
international organisations around the world across a wide range of industries and business 
size. 
 
For more information, visit the company´s website on  www.experian-da.com. 
 
About Vodacom  www.vodacom.co.za 

Vodacom is a Pan-African cellular communications company with more than 23 million 
customers in South Africa, Tanzania, the Democratic Republic of the Congo, Lesotho and 
Mozambique. It has a 58% share of the South African market and is jointly owned by Telkom 
South Africa and the Vodafone Group. 
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